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Working Group Updates 
As of 12/17/19 to share with Arts and Cultural Affairs Commission 

Task Force 
NEXT MEETING: THURSDAY, JANUARY 23, 2020 @ GDDC, 8am 

Accessibility, Engagement, and Inclusion 
NEXT MEETING: MONDAY, JANUARY 6, 2020 @ DBQ COMMUNITY FOUNDATION, 3:30pm 
 

Branding and Communication  
Regular (1st Wed of the month) meeting not held.  

Attended presentation by Loras College Sports Marketing Group, Thurs, Dec 5. 

Collaborative meeting with Creative Economy Working Group on Tues, Dec 10. See below. 

Creative Economy 

Met Tues, Dec 10 @ Smokestack, 6pm 

Present: Tabitha Link (CE), Temwa Phiri (BC), Gina Siegert (BC), Pat McCullough (BC), Eric Petersen-Brant (DBQ Com), 
Andrew Raeside (DBQ Com), Jenni Petersen-Brant (Staff) 

Meeting structured as an opportunity for the Creative Economy and Branding & Communications Working Groups to 
connect and initiate collaboration regarding Creative Economy Directory. 

Noted at beginning of meeting that the term artist used for meeting discussion was to be loosely defined as anyone 
working within the creative economy in any art form, any genre, at any skill level located in Dubuque or Dubuque County. 

Discussion prompted by agenda covered: 

• What is the directory for?  
o Promoting tourism 
o Connecting to artists for projects 
o Fostering artist to artist collaboration 
o Building reputation / visibility of Dubuque as a place where lots of artists choose to make their home, 

where artists feel supported 
o City to share calls / opportunities 
o For non-profits to find the talent / skills they need for projects / events 
o Employment retention / small business development 

• How does that inform the need / functionality / design for a public interface? 
o Identifiers for artists to self-select, those identifiers are then a searchable tool for the public to use 
o Possible incorporation of a gig app 
o Social links, website links to provide contact point and reviews / recommendations already found on 

artist’s personal  
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o Color scheme that links back to the branding / colors of the Arts and Culture Master Plan 
o Keep it simple! 

• What resources might be needed to develop / support the directory? 
o Setting / maintaining the reputation of the directory is important 
o Process for quality control, maybe examining backend insights for level of traffic 
o Does there need to be a review process to ‘join’ the directory, like those juried onto ArtAxis. Generally 

considered that this was not an important aspect but acknowledged that regular review of directory 
would be needed to keep up to date? Ongoing need for intern? B&C WG? 

o Possibly mimic of a model, or branch off something like the Iowa Culture app through the Iowa Arts 
Council; staff to investigate  

• Initiating networking of Creative Economy through public Facebook group 
o Based on model from Chicago Artists Resources 
o The collective community will create / post the content, to be loosely overseen by B&C WG and Staff 
o Goal to share opportunities, events, art work, art found around DBQ 
o Good place to start prior to directory being compiled for inclusion and release on public interface 
o B&C WG to outline guidelines for engagement and set group standards, to be discussed at their next 

meeting (January) 
• Other ideas/concerns discussed: 

o Indoor art market, arts expo – Millwork Night Market, revisit with Danielle Stowell at next meeting 
o Desire to inventory arts or arts and craft fairs in DBQ and DBQ County happening on a regular basis; 

check in with DBQ County Fine Arts Society on status of their annual event. 
o Connecting artists who have work they wish to donate to fundraise for causes 
o Connecting artists with non-traditional venues to activate spaces, think outside of the box for 

opportunities: Kennedy Mall 
o Perceived lack of Community Arts Center, community learning spaces with a broad mission, room for all 

disciplines to be under one roof – is this truly missing and what gap would be filled / benefits would it 
have if it existed 

o Tools for artists wanting to start a physical business, whether that is being at farmer’s market or having 
a storefront or having a home-based business, etc, on City Arts and Culture web pages – licensing, 
permits, funding opportunities, available property 

 

Capacity and Investment 

NOT MEETING AT THIS TIME 

Public Art Infrastructure 
NOT MEETING AT THIS TIME 
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